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Every brand runs in its racing track.
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WE ARE A

MULTINATIONAL
GROUP

ACTIVE IN

COMMUNICATION
FIELD

DIGITAL AND LIVE
COMMUNICATION | COMMERCIALS
ENTERTAINMENT | BRANDED
CONTENT | TV PROGRAMMING |
MUSIC | ART | CULTURE

Leader in Italy
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60 gple

e ‘. Ois around the world
The numbers show 2 73

WHO WE AE




MILAN | ROME | BERGAMO | PRAGUE | ISTANBUL | BUENOS AIRES | MONTEVIDEO
| CAPE TOWN | LOS ANGELES | MODENA | GENOA | SHANGHAI | RIYADH



BUSINESS UNITS

LIVE COMMUNICATION

CORPORATE
LUXURY
MUSIC



LIVE COI_VIIyIUNICATIO'N
id
B A - -

1974 - 1983

G2 Events designs unforgettable events and makes them happen through its advanced hub dedicated to live and digital
communication. It creates every type of event: conventions, roadshows, exhibitions, immersive experiences, team building,
exhibition stands, incentives, sporting events, hospitality and innovative formats. Recently, it has integrated a unit dedicated to
the creation and organization of events for fashion and luxury brands such as Moncler, Fendi, Pomellato and Bulgari.

G2 Events designs unique experiences based on four pillars: creativity, technology, reliability and cost-effectiveness.



LIVE COMMUNICATION

GENIUSP — | |

Genius Progetti is an agency based in Sassuolo, specialized in the creation and organization of events for top luxury brands.
It designs tailor-made experiences that reflect the uniqueness of the world’s most prestigious brands, such as Ferrari and
Maserati.

It combines the Italian style with an international approach to manage any aspect of a project.




LIVE COMMUNICATION

MILANO

BLUENOTEMILANO

Blue Note is a jazz club and restaurant, opened in 2003 and part of the worldwide Blue Note network, together with the historic

Blue Note Jazz Club in Greenwich Village in New York. Open six days a week, every year the club hosts about 350 shows and

60 private and corporate events. It is visited by more then 80.000 customers, serves 30.000 dinners and it is considered one of
the most important and famous showcases for jazz music in Europe and beyond.
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CASTADIVAA
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S T&SHOW

Casta Diva Art & Show is the division of Casta Diva Group devoted to the creation and production of major events, celebratory
ceremonies, and artistic performances in Italy and worldwide. With an approach that blends art, performance, and innovation, it
transforms creative ideas into unforgettable experiences. Through proprietary formats and a seamless integration of artistic
vision and operational expertise, the division celebrates the beauty and value of the fusion between tradition and modernity,
establishing itself as a benchmark for globally significant events.
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FIRSTCLASS

First Class specializes in designing and organizing congresses, meetings, and training events, with a particular focus on

the medical-scientific field. It is a company built on the talent and expertise of its staff, gained through years of experience

at both national and international levels. First Class remains at the forefront of the latest technologies and industry trends,

reinterpreting them in an innovative way while maintaining a strong connection to tradition. A comprehensive partner with
outstanding planning and communication skills.

12



BUSINESS UNITS

VIDEO PRODUCTION

ADVERTISING
TV PROGRAMMATIC
VIDEO CONTENT



CASTADIVA

PlCTU

2

VIDEO PRO

Casta Diva Pictures deals with branded content: TV shows, advertising productions, movies and video content.

The company has numerous branches across the world and is one of the largest advertising production networks. In recent
years, it has developed Casta Diva Entertainment, a new business unit that creates TV formats and produces hundreds of
hours of TV programming for clients such as Amazon, Netflix, RAl, Warner Bros. Discovery.

Its producers have successfully worked with over 100 of the world’s best brands.
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AKITAHLM

Akita Film produces and organizes corporate video and commercials for major brands around the
world. It stands out for its skills in the search for talent such as directors, photographers and video
makers, both in Italy and abroad.

15



v 3
VIDEO PRODUCTION

g /
T //

-

/

4

KNOWLEDGE

E-MOTION

E-motion is a production company based in Genoa, specialized in corporate, product and event video. It is among the first in
the world to have adopted the shooting system based on Red Digital Cinema technology, and today it has accumulated a
unique experience in using this system. It offers integrated solutions without compromising on quality, thanks to its creative,
technical and logistical capabilities.
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1H2025 KEY FACTS

CASTADIVAGROUP

We Make Things Happen

(S

CX CREDIT AGRICOLE Cdpll rLF'Nﬁgff.'Eﬁﬁqui SACE
On June, 27th Casta Diva Group completed the issue in private placement of two
Sustainability-Linked Bonds for a total of €15 million. The issues were divided
into two tranches: the first, worth €10 million, was subscribed by Crédit Agricole
Italia and by Finlombarda S.p.A., while the second was fully subscribed by Cassa

Depositi e Prestiti. Both issues are backed by SACE's Archimedes Guarantee.

CASTADIVAGROUP

We Make Things Happen

-
= eGroup

On July, 3rd eGroup, one of the most important companies in the new media
sector in Italy with over 4 million total followers on social media and with a roster
of proprietary events aimed at the new generations and Casta Diva Group
announce the birth of agenZy, the new communication and events agency made

by GenZ to communicate with GenZ, through their language.

‘ PRODEA On September, 8th Casta Diva Group announces that it has submitted a proposal to acquire the BU active in

.“i group the events sector of Prodea Group S.p.A., a company that has been on the market for 30+ years, currently

involved in a negotiated crisis settlement procedure.
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1H2025: CONSOLIDATED FINANCGIAL HIGHLIGHTS

VALUE OF
PRODUCTION

59.4 €m

(58.2 €m H1 2024) /—-\

NET RESULT

+2%
vs H1 2024

2.1 €m

(2.0 €m H1 2024* —
+6%
vs H1 2024

ADJUSTED EBITDA*

5.6 €m

(5.1 €m H1 2024)

+106/o

vs H1 2024

NET FINANCIAL POSITION

9.9 €m

NET DEBT
(9.5 €m FY 2024)

*Adj. EBITDA calculated gross of non-recurring costs of €1.5M, which mainly refer to expenses not directly related to core operations,
such as expenses for due diligence, legal advice, year-end bonuses to employees, non-recurring corporate welfare, etc.
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GROWING TOP LINE AND BACKLOG

€k

VoP
58.222 59.444

+4%

1H 2024 1H 2025

Live Communication = Video Production

91.200

1H 2024

VoP + Backlog

_._._._._._______._.—-—D

102.000

1H 2025
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ALL PROFITABILITY INDICATORS ON THE RISE

€k

Adj. EBITDA

5.608
5.103

/.___,_,——-0

1H 2024 1H 2025

2.021

1H 2024

Net Result

+6%

2.132

1H 2025
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BALANCE SHEET

€k

Total Fixed Assets
23676 - 782

m— 22636 784
o627 o
557
= Financial assets
= Tangible fixed assets
Intangible fixed assets
30/06/24 30/06/25

Net Financial Debt
9.513 9.912

30/06/24 30/06/25

Slight increase (+4%) in Net Financial Debt attributable
to the dynamics related to Net Working Capital to
service business development
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LIVE
COMMUNICATION

Casta Diva Group as unique
platform aggregator in a

highly fragmented

environment.

Live Communication market will be
driven by the post-pandemic
resumption of in-person events,
technological innovation,
sustainability and
internationalization strategies.

©

GROWTH STRATEGIES BY BUSINESS UNITS

VIDEO
PRODUCTION

®

Casta Diva Group as talent hub
capable of discovering and
attracting new creative talent
worldwide, and new skills in the
domain of Al generated video
production, that ensure the
highest standards of excellence.

The Company will consolidate
itself as the largest network for
the production of advertising
films, built through active and
continuous interaction among
its various offices and the
expertise of its professionals in
digital communication.

NEW INTERESTING
NICHES
IN THE MARKET

Additional M&A
Acquisition of specific know-how
Cross selling between BU

O
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COMPETITIVE
ADVANTAGES




COMPETITIVE ADVANTAGES

m LEADING PLAYER IN A GROWING MARKET
m UNIQUE PLATFORM AGGREGATOR IN A HIGHLY
FRAGMENTED ENVIRONMENT
m IMPRESSIVE GROWTH TRACK RECORD
m INNOVATION, ESG AND “GEN Z” AT CORE
m ONE-STOP-SHOP FOR TOP-TIER CLIENTS
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€ LEADING PLAYER IN A GROWING MARKET

Casta Diva has acquired national leadership in strategic market segments over time.

TAM ltaly (€M)

N - 4
€ 91.0m
CAGR _ -
250/0 - - -
COMMUNICATION €2.5m - -
€ 32.0m

S 2% o mm==" ~
VDEO == 300
PRODUCTION €39m _ __---°
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© UNIQUE PLATFORM AGGREGATOR IN A HIGHLY FRAGMENTED ENVIRONMENT

The group has the unique ability to attract brilliant key competitors and identify new market
niches where it is not currently present: 15 acquisitions in 20 years

Dynamo
PASIAMOUR’ ONYX a CDP .stanbul NICHE®= MCENLEHING
- N A
FIRSTCLASS
D CASTADIVAART&SHOW
SlneZ xNete G2EVENT] OVERSEAS  GENIUSPROGETT] AKITAFILM E-MOTION

—Q ® ® ® S © =
0 0 0 0 0 0

28




CASTADIVAGROUP

We Make Things Happen

1,405

*at October 2, 2025

The first events agency
to be listed on the Milan Stock Exchange
(August 2016)
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© IMPRESSIVE GROWTH TRACK RECORD

Casta Diva Group has been included in the FT 1000 — Europe’s Fastest Growing Companies 2025, the
ranking compiled by the Financial Times in collaboration with Statista, which celebrates European
companies with the highest growth rate over the past three years.

Absolute Percentile Ranking Percentile in the "Advertising & Marketing" sector

100% 100%

Casta Diva Group

80% Casta Diva Group 80% -  tommmmmmmoooomoooo

60% 44— —— T e e e ————= 60%

"w% - BT mm s 40%

Revenues > €100M
3° ranking on EU

20% 20%

0% 0%

In the overall ranking, Casta Diva Group is positioned 320th out of 1,000, placing it in In the “Advertising & Marketing” sector, which includes 82 European companies within
the top 32% of European companies by percentage growth. the ranking, Casta Diva Group ranks 22nd in growth rate, placing it above the 73rd
percentile in the industry.
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FAST ORGANIC AND INORGANIC GROWTH WITH CONSISTENT MARGINALITY

3Y total return + 85,4% 5Y total return + 190,1%

> Casta Diva Group S.p.A. - IW - MIL =[] ! 1,405 -0,015 (~1,06%) = oo Casta Diva Group S.p.A.+ W MIL = D ! 1,405 -0,015 (~1,06%) F
1,400 | (1,430 1,400 1,430 |
VENDI ‘ 0,030 ‘ COMPRA ‘ vEnp | 0030 ‘ comPRa |
(venot ) | COMERA ) 1625 w— - 1,625
Vol 321,5K Vol 321,5K

1,500 1,500

A
7
1,250 1,250
1,125 1,125
1,000 1,000
0,876 0876
0,750 0,750
0,626 0,626
0,500 0,500
0,375 0,375
®

[

; o ©) ® 025 4, o ® 025 47
17 TradingView © [E) (€] (€ 321,5¢] 1% TradingView = @ [zﬁ,
2022 Lug 2023 Lug 2024 Lug 2025 Lug ® 2021 Lug 2022 Lug 2023 Lug 2024 Lug 2025 Lug (o)
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HOW ANALYSTS SEE US

WEBSIM

BANCA FINNAT TP ICAP MIDCAP

s .
"B [ Target Price

CASTA DIVA GRQ

Sector: Media

Risultati FY23 in linea, in 3

BANCA FINNAT

Target Price
RBAJ;?\MANDAZIONE € 2 ,60

Target Price
2,45*
Sy Company Note el 1/10/2024

e Target Price

Ricavi in crescita del 10,7% nel 2024

s Research Dp 390276418200

Casta Diva Group st sta concentrando sulla erescita o
resewcn@websim.it

strategiche per sostenere Ia propria

superiore alle nostre aspettative.
nchrexd ‘Casta Diva Group h comuniat et un st convliat
Vesercizo 2024 peri @ 123.4 milini di o, n crescia de +107%

& e s e e ek

Fiano Industicle 2023-2026, che prevede un fatturato di 130,6 milioni i cu
o in v i GG %0 Tl ccl i e ok ey
organics oltre che di recenti acquisizion, integrate det 2024 anche
perfesionate el Tese i e, cu ol el 100% g Arificio Talans St ¢

Prezzo al 19/02/2025
o 116€ Patrimonio netto 3
24 Revans e n 157 Gara Ova G & una sl con preToym o
ella comunicazione per deo viral,
Data ed ora contenuti digital, film e live music entertainment.
di prma diffusione:
Sl sl 1l Gruppo ha camunicato | ficavl preconsuntivi consoldati proforma
felativi allesercizio 2024 (non ancora sottoposti a revisione legale).
el dtiago, i st Hanno gt €123,4 miln n rscta el

v e imeste Iprapg o sl et

SATADA SR LI Pefemonsy G riw timastrall ¢ poratoghe ardini

Ownership %)
e

utima il daco carente & campatibie <on le nostre proiesion,cod b S
caron! P ksl 1 it ()

1l menagement ba evidenrialo che il 2024 segna il mighior anno di faturato mal o ue

(VaP: 4T3 /a), (1) luppo per definizione nor
i ai s o ) ek s ontoR Bt das

10,7 X

Gellesexcizio preg

del 2,3%

ispets o “Pano ndininle 20732026 (comuncato dn Casta v

raggiumo dal groppo, graste al suo posizion amento rafforzata el settore del grandi
eventi, come I cerimanis di chivsur delle Paralimpiai di Milano Cortina 2036, Le

acquisia E-Motion
MEA sompre di attualic. Indobitamento finaniaro neto “mosesto” ¢  atesa ol
tiazo dei corsi sdonrd afTnché la carla Casla Diva possa divenre un ulerore
simento il quse o o per scutizon, confermo @ noiro awso,
commimen 1 croscta por lince esterne 513

sl mm..wu.mw.maw ol D s el puopo. A

nes cha i pta pegukICATS Totala K & e €ok Sodth, .
icorrendo alfemissine df nuoy

w1 01 shres (e
Ttai o, of hars e

et P ostan Eaml
Entrrie Vake (-

e di e 025, cos come o K v i Vit sciamo e
- ents minimi dowut
e gt WSt e s W o
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uy, onfarmato 3 €240 per atlone: Corfermiamo Ia nosra
Tacamaraasone Bt 1 ko, ponal 64 pest st 02 & o
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monagement i un ulteriore consoliamento dels prcpia feadership tramite
i probabie ¥ i

Fevrigare & rtor
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) Par Soce

Target Price: € 2,60

30 June 2025

Ufficio Ricerca

i P Tvers it (1)

el s sy
Emal: o sl Slinsat

20022058

Target Price: € 2,60

Group in data 04.12.2023)
Tl icavi beneficiana sia delFimportante crescita organica registrata
dal Gruppa nelfesercizic sia delle acquisizion avvenute nel corso del
2024 (Astifico alieno Sil rbattezzata Casta Diva Art & Show e Fist
Class i)
11 Giuppo conferrna cosl a propria strategia dicrescita per linee ineine
ed estemne, rafforzando a propria presenza nel settore degli event
segnando i proprio ingressa n nuovi ambit quale quello Pharma.

= Al luce di tali risukat, che potrebbero essere soggetti 3 vasiazione in

rategi
o ucstuloms presediima posssbencicme sgrens

otents eseri, 4 Snerlo © de Yanogg) xmpeti geneit

fopiio_perimetro di consolidzmento nonché

3 di agyiudicarsi e gestire grandi eventi (es

Cerimonia di hiusura delle Paralimpiad: i Miano Cortina 2026)

o1 NGNS )
00l 31/ B3 T W T 7L S 013
‘liﬂnkdz”a Pmduzmnz won Tb246 130957 146567
Valote Ago B9 8504 200 2528
EBTOA 6263 2 0001
e 34 sAB 725 1001
Utde netiodiGuppo 1513 som a0
Equity 8508 235 1609
2 S0 st
8 263 262
Fonte st Bva oo time: B Fioned 14/ 10/2024

6 June 2025

‘acquisizioni di Artificio Italiano e First Class Srl hanno permesso al

gruppo di

‘ampliare Ia propria offerta, entrare in nuow segment strategich come g eventi
Pharma, ¢ ratforaare eventi artistic

e dialto profilo

RTINS dl 15w gl Bl v, b o 5 g
el mescato degl eveati tliano ed europeo, che st vivendo un fote periodo d

+4,3% sui ricavi, ¢ manteniamo la nostra raccomandazione BUY con un TP di

Aot
Aol

™ NQUITY RESEARCH | TP ICAP MIDCAP | 42 rwe Washington. 75008 Pars | More on www.mid ca

30 May 2025

Target Price: € 2,30
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HOW ANALYSTS SEE US

VALUE TRACK

Value Track | Update Regort

Casta Diva Group

Sector: Business Services

24 Feonary

Target Price
€ 2,60

Medical and Celebratol
Events Unlocked

Casta D (
Content Production, mainly focu
exposure also to the indiviiual target au

iva Group (CDG) s active in

FY24 Proliminary Pro Forma Top Line at €123.4mn
CDG closed FY24 with 2 107% y/y growth, reaching €12
fueled by MEA, a5 preliminary dat

4mn, largely
o includes the FY contribution of

Astifico talisno and Fint Class, scquired at year-end. Management

¢ with (DG ghlighting key cveat wins
(e, Milano-Cortina 2026 Paralympics) and strategic M&A. reinforcing its
market positon in high-potential segments

Expanding into Medical and Celebratory Events
e

shready counts 5

maliples (03x EV/Sa
Artifico Ttalisno (-Cmn FY23
colabratory events workiwide) an
specialit in medical-scicntific cor

M8 reruains  key pillar for frther consolidation, internat

utical corpanics|

(Asta, Middle East), ec-sssket

versifcation (arge-s
pharmma), and AL driven conte:

sroducton and eveets maonaton.

Organic Downside Offset by M&A Contribution

Overall our revised estinnas

naintain our previous FYza forscasts, but the
perimeter slso indudes Artificio Ttliano and First Class. FY25E-

top line remains large'y unchange, a5 do Adj. EBITDA-EBIT. Reported
margins and Net Debt ure more affected by the organic growth revision and
MEA-related cash outflows. In 2026, we now expect:

+ Value of Productionat €138 6ma, ca. 9% below CDG targets;
+  EBITDAAd;.of €145mn, ic. 10.5% of VoP;
et Deb of €2.5m, after €3.7umn in 2024E-26E

ir Value at €2.60 p/s (from €2.55 p/s)
revise our FV for €0 1o €2.60 p/s, rellecting (1) lower organic growth

ions balanced by (i) peers’ muliples recating and (i) rocent MEA
th CDG trading at a ~60% discount seross FYasE- 26 multiples,

e FY potentisl 2.3 upside, seinforcig our view that the stock
remains significantly undervalued.

Target Price: € 2,60

12 June 2025

INTEGRAE SIM

Target Price
€ 3,20

BREAKING NEWS

Casta Diva Group

Euronext Growth Milan | Entertainment & ADV |

Risultati preliminari FY24

CDG IM Price
eus

Rating
A suy

Target Price
€320

Stocks performance refative to FTSE falia Growth

= ew

¢ eny  © I v
e 1 “
Share Outstanding 2004479 n t
e = Ul =
i s Lo e

Nossia i Fori | aisssiaoro@intogroesimit

Target Price: € 3,20

3 Oct 2025

33



O INNOVATION, ESG AND ‘GEN Z’ AT CORE




The communication campaigns of

CASTADIVA GROUP

Everything begins with “Questo lo abbiamo fatto domani” - We did this tomorrow -, the first campaign entirely generated with artificial
intelligence, where Al becomes a tool of vision and promise: designing the future today, with creativity and technology at the service of the
client. But the machine alone is not enough: it is the team’s experience that gives shape and meaning to the outcome.

With “Dov'e I'onda?" - Where is the wave? -, the reflection deepens. Artificial intelligence broadens horizons, but it is imagination—
Open Imagination—that brings back emotion and meaning. The absence of the fishermen in Hokusai’'s famous Wave becomes a
metaphor for a soulless future, unless guided by a creative and human vision.

Finally, “DO NOT WORK™" opens a new perspective: that of the new generations. A visual manifesto that breaks with traditional models

and asserts human potential as a driver of change. Not a rejection of work, but the ambition to redefine it in terms of freedom, expression,
and growth.

Three campaigns, one single narrative:

that of a Group that believes in the future, embraces innovation, and entrusts human talent with the responsibility of
generating meaning.




COMMUNICATION CAMPAIGN 2023

Questo I'abbiamo fatto domani.

We did this
tomorrow

Artificial intelligence will change the world of communication C ASTAD

And yet, without experience and teamwork, it cannot work. This image was created by entering the words DIGITAL AND LIVE COMMUNICATION
Casta Diva into an OpenAl software capable of generating images from words, but it was us who refined and BRANDEg%mEgﬁ'TASLISE'NTTVEg?ZEmzi
selected the results. Because that’'s what we do with our clients: we use technology, but we don’t let it use us. MUSIC | ART | CULTURE

VA

We interpret the present to invent the future together.

castadivagroup.com
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COMMUNICATION CAMPAIGN 2024

Dov’e I'onda?

Where is the wave?

[ 2 A7 NN

Al is in every device we use every day. It allows us to expand the world around us by CASTAD
reconstructing off-frame contexts, imagining new geometries, and unlocking untapped potential.

VA

But what would The Great Wave off Kanagawa by Hokusai be without the fishermen overwhelmed DIGITAL AND LIVE COMMUNICATION

. . . . COMMERCIALS | TV PROGRAMS
by the storm? Just an expanse of blue water—a sea like any other—not the iconic, vibrant BRANDED CONTENTS | ENTERTAINMENT

masterpiece it has been for two centuries. The wave we seek is the one that stirs emotions. MUSIC | ART | CULTURE
Because that's how we want to use Al: to unleash our imagination. At Casta Diva, we call it Ol
Open Imagination.

castadivagroup.com
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COMMUNICATION CAMPAIGN 2025

I Nt
WU

DON'T JUST WORK: rewrite the present and imagine the future. CASTAD \/A

DIGITAL AND LIVE COMMUNICATION
COMMERCIALS | TV PROGRAMS

At Casta Diva, we're learning this from the Generations who have only just

begun to build tomorrow alongside us. BRANDED CONTENTS | ENTERTAINMENT
No preconceptions: every boundary becomes a springboard toward the future. MUSICIART UL TURE
Becl_etxuse that’'s how, for twenty years, we’ve been turning limits into momentum and vision into P —
reality.
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AIMING TOGETHER to create

- SUSTAINABLE

value



CASTA DIVA HAS INTRODUCED A SERIES OF INITIATIVES KNOWN AS THE
“ESG PACT" AND BECAME A BENEFIT CORPORATION IN 2023.

THESE INITIATIVES INCLUDE COURSES FOR OUR EMPLOYEES AND STAKEHOLDERS,
CORPORATE WELFARE PROJECTS, ENVIRONMENTAL PROTECTION, AND THE
PROMOTION OF GENDER EQUALITY AND HUMAN RIGHTS.

BENEFIT COMPANIES INTEGRATE IN THEIR CORPORATE PURPOSE, IN ADDITION TO
PROFIT OBJECTIVES, THE AIM OF HAVING A POSITIVE IMPACT ON SOCIETY AND
THE BIOSPHERE. THESE TYPES OF COMPANIES ARE A LEGAL TOOL THAT CREATES
A SOLID FOUNDATION FOR LONG-TERM MISSION ALIGNMENT AND THE CREATION
OF SHARED VALUE.




ESG

Casta Diva is among the most virtuous companies in the EGM market.

It's a "Sustainable Company" 31% of
It's a "Societa Benefit" total
It has approved a “Relazione 9% of total
d'Impatto™ 9% of total

Osservatorio ECM, 2023
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A new internal division of the Group composed exclusn‘al dGeneration V4
We will be the interpreters of the new generations, with th | of mak_i_re‘g our cli
and relevant to a' young audience. ; e Y



CASTA DIVA'S Generational PACT

The GENZPACT division understands the languages, trends, and communication channels of young people because it is
made up of young people. It is an essential partner for advertisers who want to become attractive and in tune with new
generations, creating authentic connections with their younger customers and collaborators.

Casta Diva has established a structure for researching and analyzing generational dynamics.
We conduct in-depth studies on the behaviour, values, and preferences of new generations, providing clients with
valuable insights to create events, commercials, and video formats aligned with emerging trends.

The GENZPACT division develops communication strategies that align with the consumption habits, technology use, and
social interactions of new generations. With GENZPACT, you anticipate the expectations of your younger audience and stay
one step ahead of the competition.




WEB 3
ALLIANCE

THE FUTURE IS Now

In 2022, the Web 3 Alliance consortium was established, and Casta Diva CEO was elected president.
This association comprises companies engaged in Web 3.0-enabled technologies,
encompassing Artificial Intelligence, blockchain, virtual and augmented reality,

NFTs, the Internet Of Things, and
more. With Web3, Casta Diva organizes conferences, refresher courses, and webinars on

these topics.
The consortium now includes about 30 associates,
ranging from giants like Invesco or Adobe, to listed companies like Casta Diva, and innovative

startups .




© ONE-STOP-SHOP FOR TOP-TIER CLIENTS
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GROUP STRUCTURE AND SHAREHOLDING

Ordinary and Multiple Voting Shares

Free Float
41,8%

Ownshares. S -- ,,,,,,,,,,,,, GREENBONE
0.3% A De Micheli / )

Srls.
5,1% 5,7%

Services

Own shares
01% -,
\
A.De
Micheli
4.2%

GREENBONE\
Srls.
5,6%

Communication

Voting Rights

Free Float
21,8%

e ETOAT
— s

68,3%

Casta Diva
Group SpA
Service Zero
Srl
Blue Note G2 Eventi Genius Progetti First Class Casta Diva Akita E - motion
Srl Srl Srl Srl Picture Srl Srl Srl
Casta Diva
Art&Show
(Artificio Italiano) Administrative Live Creative Content

Production
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PROFIT & LOSS

1H 2024 % on VoP 1H 2025 % on VoP
Revenues 58.000 58.535
Change of work in progress - -
Other revenues 222 909
Value of Production 58.222 100% 59.444 100%
External operating costs -54.565 -94% -55.404 -93%
EBITDA 3.657 6%  4.040 7%
Other management costs (extraord. and non-recurring items) 1.446 1.569
Adjusted EBITDA 5.103 9%  5.608 9%
D&A - 1.199 - 1.074
EBIT 3.904 7%  4.534 8%
Net Income 2.021 3% 2132 4%

A A%
535 1%
687  310%

1.222 2%
839 2%
383 10%
123 8%
506 10%
124 -10%
630 16%
111 6%
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BALANCE SHEET

31/12/24 30/06/25 A A%
Intangible fixed assets 22.267 21.295 - 972 -4%
Tangible fixed assets 627 557 - 71 -11%
Financial assets 782 784 2 0%
Total fixed assets 23.676 22.636 - 1.040 -4%
Inventories 44 23 - 20 -47%
Trade receivables 24850 31.984 7.134 29%
Trade payables - 20.066 - 26.373 - 6.308 31%
Trade Working Capital 4.828 5.634 806 17%
Other assets 11.205 13.179 1.974 18%
Other liabilities -17.849 -17.383 467 -3%
Net Working Capital - 1.816 1.430 3.247 -179%
Capital employed 21.859 24.066 2.207 10%
Net Equity 10.192 11.860 1.668 16%
Net Financial Debt 9.513 9.912 400 4%
Severance pay and other funds (Provisions for risks and charges) 2.154 2.295 141 7%

Total sources 21.859 24.067 2.208 10%




NET FINANCIAL DEBT

Cash and cash equivalents

31/12/24 30/06/25

-14.746 - 27.535

Financial assets - 6.695 - 6.370
Financial indebtness 30.954 43.817
Net Financial Debt 9.513 9.912

A A%
- 12.789 87%
325 -5%
12.863 42%
400 4%
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CASTADIVAGROUP

We Make Things Happen

THANKS FOR YOUR
ATTENTION

ANDREA DE MICHELI | Chairman
GUIDO PALLADINI | CFO




